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Little Italy in the Bronx Sauce
Earlier this summer, the BID reached a contribution agreement with Summer Garden Foods Manufacturing, a company
known nationally for its Italian specialty food products. Under this agreement, Summer Garden Foods launched its
latest national brand, Little Italy in the Bronx Pasta Sauces. The sauces are produced at their Green LEED certified®
manufacturing facility and are made with all natural ingredients including imported Italian tomatoes, olive oil,
Parmigiano-Reggiano cheese, garlic, onions, and basil.
Under this agreement, Summer Garden Foods will contribute a portion of the sales from every case to the BID to help
preserve and advance the traditions of our community. The BID will report these revenues annually and the funds will
be used for additional marketing and supplemental services for the neighborhood.
What’s most exciting is the opportunity to enhance and advance our brand beyond our region to a national audience.
Summer Garden Foods has earmarked $500,000 dollars in funds to market Little Italy in the Bronx and gain store
placement throughout the United States and Canada. These sauces will be shipped nationally with over 4,000 stores
already launching the product. National recognition like this will help advance us as a destination for great authentic
Italian food, products, and dining. For those that do online sales or shipping of your own products or imports, branding
us nationally should provide enormous opportunity for your own growth.
What was most important to us in reaching this agreement was the creation of the narrative around Little Italy in the
Bronx. The BID wanted to ensure how we were characterized was consistent with how we as a community see
ourselves, and how our customers and supporters see us. Summer Garden Foods was a great partner in understanding
both how important this narrative is to us, and how important it was to get it right.
Each label appears with a storyline that we believe truly reflects well on us. It describes what we have accomplished as
a community, and aims to support and tell the story of what we have built so that it grows and endures for another
hundred years.
We hope you see the great opportunity afforded to us to dramatically enhance and grow our brand recognition
through a quality product, with a partner that completely understands who we are, what we are about, and who was
willing to invest in helping us preserve and grow what we have built as a community.
For those interested in selling this product, Summer Garden Foods will have special pricing for BID members. Please
contact their VP of National Sales, Mike Audi at (330) 503-2997 or mikea@giarussa.com for further information on
sales and distribution.

Summer Concert Series

This summer the BID was excited to host our Summer Concert
Series. Every Friday in July and every Saturday in August, from 12
to 3pm, a different entertainer performed for attendees as well as
the shoppers that wanted to take a break from the hustle and
bustle of the neighborhood. The crowd loved to groove and singalong to the music, and the children loved the activities set up
specially just for them. The afternoon concerts certainly added a
touch of flare to the neighborhood for the summer. This summer we had performances by: Adam Blotner, Anna Maria
Villa, Gruppo Di Gondolieri, RockSteady, Frankie Sands, New York Serenaders, and Enrique Haneine.
Upcoming Events
The summer is winding down, but don’t worry there is so much to look forward to! Our annual Ferragosto Festival is
coming up on Sunday, September 9th. It’s a wonderful opportunity for people to experience first-hand the
neighborhood’s old-world charm and tradition of good taste as our local businesses sell and display their products and
services along Arthur Avenue. The day is filled with culture, live entertainment, and of course delicious food. Scheduled
to perform this year are Elio Scaccio and JulieAnna, Natalie Pinto, Frankie Sands, and RockSteady. For Columbus Day
weekend we are set to host the first annual New York Pizza Festival on Crescent Avenue. The two-day event (10/6 &
10/7) will showcase the talents of the most renowned pizza makers, chefs and culinary personalities the United States
has to offer as well as select pizzaioli from Naples, Italy. Pizza has become a major aspect of so many cultures around
the world so what better place to bring pizza-lovers together than in the Little Italy in the Bronx, a neighborhood that
can be credited with making New York City the home of some of the best slices in America! Right after, we’ll celebrate
Columbus Day (10/8) with live entertainment by RockSteady on East 186th Street in the afternoon. Visitors will once
again get to take pictures with characters for the occasion. After an exciting fall, we’ll kick off the holiday season with
our dazzling holiday light display and our Christmas Tree Lighting Ceremony on December 2nd in Ciccarone Park.
“My Arthur Avenue” Commercial
We’re excited to share that we are once again airing our “My Arthur Avenue” commercial. The commercial will air no
fewer than 500 times for a four week period that started the last week in August. The commercial is airing on The Food
Network, The Cooking Channel, HGTV, Bravo, USA, and News 12 in the Southern Westchester, Port Chester/Harrison,
and Ossining markets. The end of the summer is a great time to advertise as families have returned from vacation and
begin planning for the fall.

It is also a great opportunity to target viewers, as there are exciting events happening at our local institutions. For
example, Fordham University is currently welcoming back students and there is the Rams football season to look
forward to. The Bronx Zoo hosts Brew at the Zoo this fall, and there are plenty of exciting programs at the Botanical
Garden including the Georgia O’Keeffe exhibit.
The Southern Westchester, Port Chester/Harrison, and Ossining markets have a subscribership of 122,824 and a reach
of 30% or about 37,000. The last time we ran the commercial in these markets our website activity was up 90% in the
geographic locations the commercial was shown. When we most recently aired the commercial in Nassau County
markets, our overall website traffic was up 17%, and eight of the top ten geographic locations visiting our website were
in Long Island. After this campaign is complete and the data has been gathered, we will once again provide you with an
analysis.
If you are interested, there is still an opportunity for you to piggyback on the generic “My Arthur Avenue” commercial
by making your own. For more information, reach out to our Executive Director, Phil Marino. In this way, you can use
part of our narrative and save on filming costs. We would be more than happy to introduce you to our filming
company, the FORT Group.
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New Businesses in the Neighborhood
One of our favorite things to see in the neighborhood is the overflowing amount of pride people have for it. Our
neighborhood is home to businesses over a century year old and we have very loyal customers. Over $1.5 billion is
spent annually within the district – making us a vital part of the city. The borough as a whole is flourishing, and the BID
is committed to supporting the growth of our community.
There have been new businesses opening or set to open soon within the district, which is always exciting for our
visitors and customers to see. On East 187th Street, there is Famosa Pizza, serving pasta, heroes, burgers, and more,
and Delux Barber Shop, a renovated space where clients are offered haircuts, shaves, and trims. Mario’s Pizzeria &
Italian Cuisine had their grand opening and they proudly serve pizza, seafood, and more. East 187 th Street also saw the
opening of Mangi Pasta, which offers guests fresh pasta at a fast food pace made with machinery imported from Italy,
and Vitto Machiavelli that offers customers custom clothing and tailoring services. Joe’s Little Italy will be relocating
from its original adjacent site, and renovating the former Copertino coal oven bakery, but diners can still expect original
family recipes. On Arthur Avenue, Belmont Lock & Hardware opened, a full service company, offering locks, doors, and
window repairs. Arthur Cantina celebrated relocating across the street, and Zero Otto Nove, the Italian restaurant
offering a taste of Salerno, expanded into the vacated adjacent building. Azgardz, a classic, yet modern lounge will be
opening very soon, and will allow guests to enjoy appetizers and drinks in a newly renovated space. Big Dollar recently
celebrated their grand opening. They offer shoppers home furnishings, school supplies, hardware, and toys. Marketta
in the Arthur Avenue Retail Market also opened to the delight of visitors craving sweet and savory tastes. International
Martial Arts of New York chose to open their fifth location right here on East 184 th Street and are proud to offer
taekwondo to children, teens, and adults.
Westchester Food & Wine Festival
Earlier this summer the Belmont BID was honored and excited to
participate in the Westchester Magazine Wine & Food Festival. The
event took place on Saturday, June 9th at the Kensico Dam in Valhalla.
We offered attendees a tasting of the neighborhood and they were
hooked from the beginning! Guests kept coming back for more sampling
of freshly baked artisan breads, and delicious meats and cheeses. The
event wasn’t just about food. We were happy to share the history of our
century old community as well as entice people to visit the
neighborhood with the exciting events we host throughout the year.

